
 
 

. . 
 « » 

 
 ,  

 
. ,  
, , ,  

. 
 

.  
,   4  :  

, , ,  (  « »).  
.  ,  

.  
 ( )  

[1, . 10].  
 – . ,  

.  
,  80% , ,  

.  ,  ,   
.  

,  
. 

,  
. ,  

 ( ,  
)  –  ,  ,  ,   

.  ,  ,   
, .  

. ,  
 

.  ,   
.  

 KLM. : KLM. The reliable airline. – . .  
,   

 “Advert ng as Commun cat on” – : "The Language (of 
advert ng) for fash ons s often tact le and caress ng and uses adject ves of touch, shape and 
phys cal comfort. The ntent on s to nvest the product w th mean ng by tone, rhyth and 
assoc at on" [2].  
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